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Summary

The sociological survey aims to study the willingness of men in Russia to 
join the Ukraine war by signing a military service contract with the Ministry 
of Defense of the Russian Federation (MoD). Through questioning the re-
spondents about the monetary and non-monetary incentives that may mo-
tivate them to sign the contract, the study seeks to analyze the group’s ex-
pectations regarding the contract pay rates and the Russian state’s potential 
for recruitment of the male manpower for the Ukraine war.

The target group of respondents includes military-age men, ranging from 
18 to 60 years old, who are residents of the Russian Federation and re-
side in large and medium-sized cities. Individuals permanently residing in 
Moscow were excluded from the study due to the difficulty reaching them. 

The use of the term “special military operation” (SMO) in this report is 
necessary to maintain the wording of questions originally presented to 
the respondents amid wartime censorship. Roskomnadzor (Russia’s me-
dia and communications government watchdog) insists that Russia’s spe-
cial operation in Ukraine is not “an attack, invasion, or declaration of war”. 
Thus, the use of the term “war” has been criminalized. This study utilizes 
the term “special military operation” (SMO) to refer to the military activity of 
the Russian Armed Forces in Ukrainian territory. The alternative designa-
tion for it is the Ukraine war.

Survey methodology. A street survey was conducted between September 
30 and October 5, 2024, during which time over 2,000 respondents were in-
terviewed. To reach residents from various regions, 1,004 respondents were 
surveyed at train stations and bus terminals in Moscow. An additional 996 
respondents were surveyed in large cities (with populations ranging from 
250,000 to 1  million), including Vladimir, Ryazan, Tula, Kaluga, Tver, and 
Tomsk. The survey included screening questions regarding the age and 
place of residence. The main body of the questionnaire comprised closed 
questions about the participation status, the willingness to participate in 
the SMO by signing the contract with MoD, and the incentives for participa-
tion, as well as open-ended questions inviting respondents to specify the 
amount of money offered to them that could influence their decision to par-
ticipate in the SMO (Appendix 1). The final question of the main body, posed 
in an open format, gathered data on the target group’s requests for other 
forms of payments for the SMO participants. The quality control of data col-
lection was ensured through the audio recording of each interview.

Data analysis methodology. The sample size for analysis was 2,000 ques-
tionnaires. Due to the high variability in the estimates of death gratuity 
payments and the lump-sum payment (amounting to tens of billions of 
rubles), responses from six questionnaires were neutralized for payment 
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analysis, while these questionnaires were still kept in the study for analyz-
ing other variables.

To analyze the continuous numerical variable in the study — desired pay 
rates for the participation in the SMO — two measures of the central ten-
dencywere calculated: the median and the mean. Desired pay estimates 
show considerable variability due to the cognitive and ethical difficulties re-
spondents face in assessing such payments. A significant factor is the ref-
erence point, which, if known to the respondents, is based on the current 
pay rates in Moscow or relevant regions. Substantial variability in this vari-
able may be related to subjective perceptions of risk, ethical norms, social 
status, financial status, ideological orientations, and other factors beyond 
the scope of this study. In cases with extreme pay estimates (outliers), the 
median serves as a  more robust indicator against the outliers, providing 
a clearer representation of the “center” of the distribution compared to the 
mean, which is susceptible to the influence of extreme values (outliers).

Key Findings

The analysis of 2,000 completed surveys has helped identify four segments 
of the respondents based on their willingness to sign a MoD contract for the 
participation in the Ukraine war:

1.	 	SMO personnel: 16% of respondent

2.	 Unconditionally willing: 13.2%

3.	 	Conditionally willing: 17%

4.	 Unwilling under any circumstances: 54%. 

A typical respondent in this study is a young (averaging at 31 years of age) 
unmarried man without children (60% of respondents are either single or di-
vorced, while 59% do not have children), with a median disposable monthly 
income per person ranging from 50,000 to 100,000 rubles.

Ideological incentives dominate the willingness to participate in the SMO. 
These include the opinions of other SMO participants, identified as the sole 
incentive by 24% of respondents, and the opinions of relatives, ticked by 
16% of respondents as the sole incentive (versus 13% who mentioned only 
the payment). The respondents’ tendency to provide socially desirable 
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responses is not something to downplay, as they may have intentionally 
exaggerated the significance of ideological incentives over the material 
ones, especially when completing the survey in the presence of acquaint-
ances and friends. However, not all of the results are attributable to social 
desirability bias. Statistical tests have revealed that income is not associ-
ated with higher or lower willingness to join the SMO, a finding that under-
scores the secondary importance of financial incentives. Instead, support 
from one’s immediate social circle emerges as a significant motivating fac-
tor for joining the contract service for a substantial share of respondents 
across various income groups.

The responses regarding the pay rates that could influence their willing-
ness to participate in the SMO do not consistently reflect a clear trend. Most 
of the hypotheses put forward during the study regarding the correlation 
between the socio-demographic characteristics of the respondents and 
their payment expectations were not corroborated.

a) The median desired monthly pay rate stated by the respondent is twice 
the actual monthly wages paid to the rank-and-file SMO participants, while 
the average is four times as high.

b) The desired estimate for the lump-sum payment and the injury compen-
sation established in Moscow approximately corresponds to the expecta-
tions of the median respondent.

c) There is a marked uptrend in the willingness to participate in the SMO 
within the age brackets of 40–44 and older, while the expected monetary 
benefits are relatively lower. However, this conclusion should be treated 
with caution due to the small sample size in the older age brackets.

The average value of respondents’ payment expectations is much higher 
than the median. The mean value has limited practical relevance for assess-
ing the potential to mobilize Russian men for the SMO and was primarily em-
ployed to identify correlations and develop explanatory models of respond-
ents’ motivations. However, this approach yielded limited success.

Importantly, the “unconditionally willing” respondents, who expressed readi-
ness to participate in the SMO before discussing payments and other incen-
tives, unexpectedly reported higher payment expectations than the “con-
ditionally willing” group. This paradox may be due to the better awareness 
of the “unconditionally willing” group regarding the actual payment rates. 
Among the “conditionally willing” respondents, some indicated pay expecta-
tions that were either much lower or unrealistically higher than the payments 
offered by the government. This points to a lack of awareness about the pay-
ment scale among certain groups. Despite a broad advertising campaign to 
recruit contract soldiers for the SMO, many Russian men remain surprisingly 
uninformed about the amount of the compensation offered.
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Representativeness and validity of survey results

The potential risk of the authorities repressing the field researchers impact-
ed the decision on the field study location and methodology. The survey 
was conducted primarily in more crowded areas, such as train stations and 
bus stops, where respondents were more likely to take time to complete 
the survey.

Due to a higher percentage of refusals to participate in the survey togeth-
er with the reluctance to discuss the pay rates, the Moscow residents were 
excluded from the target group. A much greater effort in the field would re-
quire meeting geographic quotas. The age quotas were also more relaxed.

All of the above factors inevitably affected the socio-demographic repre-
sentativeness of the sample and limited the generalization of the survey re-
sults to the entire population. Yet, by adjusting for the distorting factors that 
may have impacted the survey results, we are able to estimate the recruit-
ment potential of the Russian army with better accuracy. 

The following distorting factors have to be considered: 

Firstly, the refusal rate for survey participation was 69.6%. Among those 
who declined to take part in the survey, 54.9% did so before finding out the 
survey topic, while 14.7% refused after doing so. Thus, nearly one in three 
respondents who were otherwise willing to take the survey ducked when 
it came to discussing the SMO. It is very likely that a considerable share of 
the respondents with strong anti-war stances and high risks of being draft-
ed dodged the survey as they could perceive it as commissioned by the 
government.

Secondly, it is highly likely that some respondents may have distorted their 
answers to display socially desirable behavior. The actual number of re-
spondents genuinely considering joining the combat action is evidently 
smaller and, quite likely, significantly lower than the number who stated 
their willingness in the survey.

Thirdly, the sample obtained from the survey is skewed toward younger 
age brackets compared with the national age structure of men aged be-
tween 18 and 60 living in Russia. If we were to extrapolate the results re-
garding the willingness to participate in the SMO to the entire population, 
the number of individuals willing to participate would likely increase by two 
to four percentage points in each age category.

Thus, we observe the divergent effects of various factors on the final per-
centage of individuals willing to participate in the SMO within the sample. 
However, the factors skewing the results upward from the average val-
ues have a significantly greater influence potential than those pulling them 
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downward. We, therefore, conclude that there is a probable overestimation 
of the recruiting potential for the SMO in the survey results. The reported 
share of 13.2% likely overstates the proportion of men genuinely willing to 
participate in the SMO.

The extent of the distortion cannot be determined methodologically and 
falls within the realm of evaluative judgments. The authors estimate that 
the actual exaggeration is likely to be in the range of two to– three times 
the actual number of individuals willing to participate in the SMO. However, 
even assuming that the sample characteristics led to an overestimation of 
the number of responses indicating willingness to participate in the SMO by 
a factor of five or higher, we are still talking millions of Russian men who are 
willing or directly planning to take part in combat.
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Socio-Demographic Profile of the Respondents

A typical respondent in this study is a young (averaging at 31 years of age) 
unmarried man without children (60% of respondents are single or divorced 
and59% are without children), with a median disposable monthly income 
per capita ranging from 50,000 to 100,000 rubles. In 55% of the cases, the 
typical respondent has finished high school, and in 50% of the cases, they 
reside in medium-sized or large cities in the Ryazan, Tomsk, Tver, Tula, 
Vladimir, or Kaluga regions (Fig. 1).

Geographic coverage. The field study was conducted in Ryazan (270 ques-
tionnaires), Tomsk (216), Tver (154), Tula (145), and Vladimir (141). A substan-
tial portion of questionnaires were collected in Moscow (1,004) from the re-
spondents residing in other regions. This approach allowed for the inclusion 
of representatives from various regions, including national republics and 
the Far East.

The age structure of the sample deviates from the nationwide average, 
skewed toward younger age brackets, specifically 18- to 30-year-olds (Fig. 2). 
Here several factors may be at play. Young people make up the primary de-
mographic of the armed forces; they are also the key target of the Russian 
state recruitment efforts; and, on top of that, they are less skeptical about 
participating in surveys compared with older generations.

Income level. In the survey, respondents reported their disposable income 
independently of other family members’ income. The survey shows that the 
per-capita income level in the sample was above the national average, with 

Fig. 1. Share of Respondents by Region of Residence
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Fig. 2. Age distribution of the sample and national age distribution, only men
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two in three respondents stating an income of over 50,000 rubles and 34% 
reporting an income of upward of 100,000 rubles (Fig. 3).

Since the typical respondent in this study is a young unmarried man with-
out children (the average age of 31 years; 60% single or divorced and 59% 
without children), it can be assumed that the income level they reported 
reflects individual income rather than the household income. On the other 
hand, 41% have one or more children, and 33% are married. Compared with 
the distribution of per-capita incomes in Russia according to the Federal 
State Statistics Service (Rosstat), the survey sample is skewed toward the 
more affluent demographics (Fig. 4).

Fig. 3. Monthly income  
distribution of the sample
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2. Willingness to Join the Contract Military Service and the Ukraine War

One of the objectives of the survey is to study the willingness of the men in 
Russia to participate in the SMO. Under this study setup, willingness should 
be taken to mean the respondent’s subjective assessment of the likelihood 
of signing the contract within the next three months to participate in the 
Ukraine hostilities.

In the first part of the survey, respondents were asked to answer “yes” or 
“no” to the following questions:

1.	 Are you considering potential participation in the SMO by signing 
a contract with MoD? Yes/No.

2.	 What factors might convince you to participate in the SMO?

a)	 Family members’ opinion? Yes/No.

b)	 Opinion of those currently participating in the SMO? Yes/No.

c)	 Payment rates for participation in the SMO? Yes/No.

Based on the analysis of the respondents’ answers to these questions, we 
could break the sample down into four segments (Table 1).

The three variables — family members’ opinion, opinion of the SMO par-
ticipants, and payment  — are defined as “conditions” or “incentives” that, 
if favorable, may nudge the respondent toward participating in the SMO. 

Table 1. Segmentation of the sample 

Segment name Criteria of including Explanation

1. SMO personnel Those who answered “I have 
already participated” or “I am 
participating” to the question (1).

Those who are participating in the SMO 
now, or who have participated before.

Segment 2. 
Unconditionally 
willing

Those who answered “yes” to the 
question (1).

Those who are considering the possibility 
of participating in the SMO even before 
discussing the incentives.

Segment 3. 
Conditionally  
willing

Those who answered “no” to the 
question (1), but “yes” to at least 
one of the listed conditions a), b), c) 
from the question (2).

Those who consider participation in the 
special military operation if there is at 
least one of the incentives: the approving 
opinion of relatives, or of the participants 
in the special military operation or an 
increase in the contract pay rate.

Segment 4.  
Unwilling

Those who answered “no” four 
times: once to the question (1) and 
three times to the conditions a), b), 
c) from the question (2).

Neither the opinion of relatives nor 
other participants in the special military 
operation, nor the contract pay rate can 
incentivize to participate in the special 
military operation.
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Favorable outcomes are understood as approving or supportive opinions 
from family or SMO participants, as well as an increase in payment.

This classification covered 1,996 respondent questionnaires, with four ad-
ditional questionnaires excluded from any filtered category due to miss-
ing responses. Over half of the respondents, 54%, stated their unwillingness 
to participate in the SMO under the contract (Fig. 5). A notable segment, 
17%, indicated a potential willingness to join the SMO if at least one incen-
tive was favorable: either family approval, an endorsement from SMO par-
ticipants, or a satisfactory payment amount (or any combination of two or 
all three incentives). Furthermore, 13.2% of the respondents considered un-
conditional participation as a possibility, meaning before monetary and oth-
er incentives were mentioned. Lastly, 16% of the respondents are either for-
mer or current SMO participants.

Segment 1. Among the 16% of respondents who are current SMO partici-
pants or veterans, there is substantial potential for continuing the contract 
service: of the 325 respondents who are currently or were previously en-
gaged in the SMO, 184 respondents, or 57%, stated their willingness to ex-
tend their contract

The 16% result is significantly higher than the actual situation, as estimates 
of the proportion of Russian men currently participating in the SMO do not 
exceed 3% of men aged 18–60. There are two explanations for such devia-
tion: (a) a substantial portion of respondents interpret the term “participat-
ing in the SMO” quite broadly, often including various logistical and support 
units, as well as positions in law enforcement agencies that do not involve 
direct presence in the conflict zone. This is further supported by the fact 
that some respondents identifying as SMO participants reported incomes 
noticeably lower than those typically received by active combatants; (b) the 

Fig. 5. Segmentation of the sample  
by willingness to participate in the SMO
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survey was conducted primarily in transportation hubs, where individuals 
involved in military actions are likely to travel between regions more fre-
quently than the average Russian citizen, for purposes such as leave, med-
ical treatment, training, among others.

Segment 2. The 13% who answered affirmatively to the question about 
the willingness to join the SMO under the contract, prior to discussing any 
conditions, are considered the core of the “willing to fight” category in this 
study. This segment was not asked about incentives that might nudge them 
toward participating but was surveyed on their desired payment rates.

Segment 4. The 54% who expressed an unconditional unwillingness to par-
ticipate were additionally asked about the potential participation of people 
close to them, such as friends, colleagues, or acquaintances, in the SMO. 
(The question asked was: “Do you think your friends/colleagues/family 
members might consider participating in the SMO?”). Among the 1,081 re-
spondents who ruled out personal participation, 45% indicated that their 
close contacts might be willing to join.

Segment 3. This segment is central to the analysis in this study, as the re-
sponses of “conditionally willing” respondents provide key insights into the 
motivations of Russian men to participate in combat.

When examining the responses of those conditionally willing to join the 
SMO, it is important to note that the questions regarding the incentives 
were not mutually exclusive; respondents could say yes to two or even all 
three incentives. Among those conditionally willing to participate, the opin-
ion of current SMO participants emerged as the most influential incentive, 
with 254 positive responses, representing 78% of this group (Fig. 6).

Fig. 6. Impact of incentives on the decision to participate among the respondents 
conditionally willing to participate in the Ukraine war
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The second most popular response was the payment rate, suggesting that 
a pay raise for the SMO participants could make one decide to join the SMO 
under the contract. In this regard, 159 respondents, or 49% of the “condition-
ally willing” segment, acknowledged that this incentive might impact their 
decision to join. Lastly, 138 respondents indicated that the opinion of their 
family members could also tip their decision in favor of joining the SMO, 
representing 42% of the “conditionally willing” group.

An additional analysis was conducted into the responses of the 171 condi-
tionally willing respondents who identified only one incentive that might 
sway them to join the SMO. Among them:

•	 41 respondents, or 13%, reported an increase in payment for the SMO 
personnel as the sole incentive.

•	 52 respondents, or 16%, mentioned the opinion of their relatives as 
the only condition.

•	 78 respondents, or 24%, viewed the opinion of boots on the ground 
as the single condition that could influence their willingness to join 
the SMO.

Thus, in both exclusive and non-exclusive analysis of incentives, there is 
a clear predominance of ideological motivations rather than monetary in-
centives influencing the willingness to join the SMO.

Fig. 7. Willingness to participate in the SMO by income
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Table 2. The Pearson criterion for association between respondents’ income levels and 
their presence in each of the segments

Segment Statistics Interpretation 

Segment 1.  
SMO personnel 

Chi-square 73.79 less than 0.05. Income has a significant 
impact on the probability of belonging to 
this segment.df 3

Sig. .000*

Segment 2. 
Unconditionally 
willing

Chi-square 3.514 Greater than 0.05. Income does not have 
a significant impact on the probability of 
belonging to this segment.df 3

Sig. 0.319

Segment 3. 
Conditionally willing

Chi-square 3.039 Greater than 0.05. Income does not have 
a significant impact on the probability of 
belonging to this segment.df 3

Sig. 0.386

Segment 4. 
Unwilling

Chi-square 20.012 less than 0.05. Income has a significant 
impact on the probability of belonging to 
this segment.df 3

Sig. .000*

Results are based on nonempty rows and columns in each innermost subtable.

* The Chi-square statistic is significant at the .05 level.

Willingness to join the SMO by income level. A segment-based analysis of 
the attitudes toward the participation in the SMO shows a predominance of 
middle- and high-income demographics, especially among the former and 
current SMO personnel (Segment 1, Fig. 7).

Based on the statistical significance testing (chi-square test using Pearson’s 
criterion at a 5% significance level with three degrees of freedom), a sta-
tistically significant association was found between the income level and 
the likelihood of being classified in either the SMO personnel segment 
(Segment 1) or the “unwilling” Segment 4, Table 2). No statistically significant 
association was identified for segments 2 and 3. If one’s income does not af-
fect their willingness to join the SMO, financial incentives are also unlikely to 
play a decisive role. This finding is consistent with the previously observed 
predominance of moral incentives (opinion of family members and active 
SMO personnel) as a key driver of participation in the SMO. While this result 
can be partially attributed to the social desirability bias, moral incentives 
appear to genuinely have significant importance for a substantial share of 
respondents across various income groups.
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The chi-square test result for Segment 1 confirms a statistically significant 
association between the income and the participation in the SMO. An addi-
tional visual analysis of deviations from expected to actual frequencies pro-
vides insights into the direction of these significant relationships (Appendix 2, 
Table 3). Evidently, the SMO personnel are more likely than other segments 
to have incomes of upward of 100,000 rubles, suggesting the emergence 
of a new demographic — current and former SMO personnel — whose in-
come levels exceed the per-capita average across Russian regions. Despite 
the risks, these men demonstrate a high willingness to maintain their status: 
57% of the surveyed SMO personnel reported their willingness to extend their 
contracts with MoD. Further testing of the association between the income 
and the willingness to extend the contract showed that higher-income SMO 

Fig. 8. Willingness to participate in the SMO by age group 
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personnel are more likely to express a desire to extend their contract than 
those from lower-income demographics (Appendix 2, Tables 5 and 6).

The statistically significant association for the “unwilling under any condi-
tions” Segment 4 requires a careful interpretation. Additional visual analysis 
of the deviation between the expected and actual frequencies shows a di-
rect correlation between the willingness and the income, but only for the 
extreme income categories (Appendix 2, Table 4). Respondents with the 
lowest in-comes are more likely to refuse participation, while those with 
higher incomes are found less in this segment, which indicates that they 
are more likely to be willing to join. The middle-income categories do not 
demonstrate a clear trend. Therefore, there is insufficient evidence to infer 
that the willingness to join decreases with higher income.

Among those considering joining the SMO under certain conditions, such 
as opinions of their relatives or SMO personnel or the pay rates, an impor-
tant trend is that the income level does not affect their preference for any 
of these three incentives (Appendix 2, Table 7). In other words, regardless of 
the income, respondents may prioritize either material or ideological incen-
tives for joining the SMO.

Willingness to join the SMO by age. The chi-square analysis confirmed the 
statistical significance of the likelihood of being part of a category based 
on the age for segments 1, 2, and 4 (Appendix 2, Table 8). However, the di-
rection of this relationship requires interpretation based on the analysis in 
Fig. 8. First, an unconditional willingness to join the SMO is more preva-
lent among older age brackets. Specifically, the unconditionally willing re-
spondents dominate the age groups 40–44 and 50–59. Although they also 
make the most in the 18–19 age bracket, it is offset by the respondents aged 
between 20 and 24, who largely claim they are unwilling to join under any 
conditions.

Earlier sociological studies have demonstrated a reliable association be-
tween the survey-takers’ age and their support for the SMO1. Higher ap-
proval rates among older generations likely act as a significant ideological 
factor behind their greater unconditional willingness to join. This may also 
account for their comparatively modest payment expectations across sev-
eral payment types (Fig. 11).

Notably, conditional willingness is more common among younger and mid-
dle-aged groups, while those aged 50 and older are more often uncondi-
tionally willing to join before discussing additional incentives.

1	 Russian Field https://russianfield.com/segmentation2024
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3.1. High Demand for Increased Monthly 
and Lump-Sum Payments

This section focuses on three out of the four respondent segments who 
were surveyed through open-ended questions regarding their desired 
pay rates that could positively influence their decision to join the SMO. 
Consequently, the “unconditionally unwilling” segment has not been con-
sidered. The survey results reveal the respondents’ subjective payment ex-
pectations and compensation along with their awareness of the risks posed 
to their lives.

The question was phrased as follows: “Could an increase in the follow-
ing payments influence your decision to join the SMO? Please indicate the 
amount to which each payment would need to be increased foryou to sign 
a contract within the next three months.”

1)	 Increase in basic monthly pay

2)	 Increase in lump-sum payment

3)	 Increase in injury compensation

4)	 Increase in death gratuity payment

5)	 Increase in other payments. Which ones?

Based on the dataset of the respondents’ estimates, mean and median indi-
cators were calculated for each of the five types of payments. For the varia-
ble related to the death gratuity and lump-sum payments, the dataset was 
cleaned of the extreme outliers ranging from 1 billion rubles to 1 trillion ru-
bles, which significantly skewed the statistics (surveys numbered 48, 162, 
409, 662, 666, and 738). Missing values were assigned to these payment 
estimates, and these surveys were excluded from the calculation of both 
the mean and the median (see Appendix 3).

Out of the 2,000 respondents surveyed, approximately 160–313 respond-
ents, or 8% to 16%, provided an opinion on at least one type of payment, 
and only 43 respondents, or 2% of the entire sample, offered an assessment 
for all types of payments. This circumstance somewhat limits the ability to 
generalize and extend the conclusions to the overall population.

The standard deviations for each type of payment are several times greater 
than the mean, and the confidence intervals exhibit a wide range, indicating 
extreme variability in the respondents’ assessments. Responses for each 
type of payment display significant variability, with respondents tending to 
overestimate payment amounts. This results in a high number of outliers 
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within the sample and an asymmetrical distribution of assessments skewed 
toward higher values (see Table 3).

The estimates of desired payments show a wide range of values due to 
cognitive and ethical challenges faced by the respondents when making 
such assessments. The awareness of the reference point plays a  signifi-
cant role. The considerable variation in values may be attributed to a lack 
of knowledge about the current level of payments, as well as the subjec-
tive character of assessing life risks, ethical norms, social status, financial 
status, ideological orientations, and other factors beyond the scope of this 
study. There were also instances of respondents not taking the survey se-
riously, which is particularly evident in the overestimation of death gratuity 
payments. In the presence of extreme values, the median serves as a more 
robust measure against outliers and provides a better representation of the 
“center” of the distribution compared with the mean, which is more sensi-
tive to extreme values.

To assess the extent of the respondents’ payment expectations, we refer 
to the official payment rates for contract service set by MoD. Given the sig-
nificant regional variations, the payment rates in the Moscow military dis-
trict  — offering one of the most lucrative payments  — were selected as 
a reference point. Based on the information published on the official dobro-
volets.rf website dated October 2024, it includes a minimum monthly pay of 
210,000 rubles, a lump-sum payment of 1.9 million rubles, a maximum inju-
ry compensation payment of 3.5 million rubles, a maximum death gratuity 
payment of 15 million rubles, and a maximum payment for combat achieve-
ments of 1 million rubles, which corresponds to the “other payments” cate-
gory in the survey terms (see Table 4) 1.

It should be noted that monthly payments vary depending on the military 
rank, specialty, duration of service, and achievements, and the injury com-
pensation varies depending on the severity of the injury. The amount of in-
surance payments for the relatives of a contract soldier in the event of their 
death is subject to even greater variability.

According to Fig. 9, the average desired monthly pay sits at 850,000 rubles, 
at least four times the current pay offered in Moscow. Desired lump-sum 
payments upon the signing of the contract averaged at 3.7 million rubles 
(excluding outliers), nearly double the Moscow rate, while the median val-
ue closely aligns with the current lump-sum payment in Moscow. The aver-
age desired injury compensation was estimated at 3.6 million rubles, which 
is closest to the actual payment of 3.5 million rubles in Moscow. The aver-
age desired compensation in case of death across the sample settled at 16 
million rubles, closely aligning with the current payment in Moscow, provi-
sionally set at 15 million rubles (the actual insurance payment in case of the 
soldier’s death varies significantly in practice).
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Table 4. Pay rates when signing the contract in Moscow as of October 2024, rubles.

Type of payment Comments Pay rate, rubles

Basic monthly pay Starting at 210,000

Lump-sum payment 1,900,000

Injury compensation Starting at 3,500,000

Death gratuity On average 15,000,000

Other benefits Ex : for combat achievements 1,000,000

Total 21,610,000

Fig. 9. Payments to the SMO personnel : average of the desired pay rates expressed by 
respondents vs. current pay rates in Moscow (October 2024), million rubles

█ Average of payments — sample	 █ Current payments in Moscow

Fig. 10. Payments to the SMO personnel: median of the desired pay rates expressed by 
respondents vs. current pay rates in Moscow (October 2024), million rubles

█ Average of payments — sample	 █ Current payments in Moscow
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Being less sensitive to outliers, the median allows for conclusions about the 
payment expectations of the median respondent (see Fig. 10). The medi-
an respondent specifies the amounts of two existing payments accurately: 
the lump-sum payment and the injury compensation. For the monthly pay, 
however, they request an amount more than twice the Moscow rate. Yet, 
they significantly underestimate the death gratuity payment, which may in-
dicate a lack of information regarding the current payments. 

Whether or not the respondents were aware of the current payments, their 
overestimated monthly pay expectations, shown in both average and me-
dian values, indicate a perceived inadequacy in current monthly payment 
rates. Increasing the monthly pay could, therefore, have the greatest im-
pact on their willingness to sign the contract. For other types of payments, 
the mean and median align more closely with the current pay offered in 
Moscow, which may reflect either low awareness of current rates among 
Russian men or may indicate the perceived adequacy of the other pay-
ments rates, including the Injury compensation and death gratuity.

3.2. Payment expectations by socio-
demographic characteristics

This section provides an analysis of desired payments by key socio-demo-
graphic characteristics, covering each of the five types individually: month-
ly, lump-sum, injury compensation, death gratuity, and other payments. 
Averaging across all five payment types lacks validity, as only 43 respons-
es included the data for each category. The analysis uses the full sample of 
respondents who ventured an estimate for any payment type, excluding six 
responses with exceptionally high estimates for lump-sum and death gra-
tuity payments (see Appendix 3).

To evaluate the statistical significance of payment differences by socio-de-
mographic characteristics, Levene’s test, one-way ANOVA, and Multivariate 
ANOVA were applied. In most cases, these tests did not reveal statistically 
significant differences in payment types across socio-demographic groups 
(due to the lack of data for many payment categories with only 43 respons-
es covering all of the five types).

Payment Types by Age. Levene’s test showed a p-value < 0.05 for all payment 
types except injury compensation, indicating non-homogeneous variances 
between groups (groups have different data variability), making it unsuitable 
to evaluate significant age-related payment differences using ANOVA.
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The analysis of Fig. 11 clearly shows the uneven distribution of average pay-
ment estimates across different age groups. Monthly payments are the 
highest for the 18–19 and 40–44 age groups. Injury compensation is most 
highly rated by the respondents aged 20–24 and 45–49. The highest death 
gratuity ratings are observed among younger respondents in the 20–24 age 
group. Overall, from the 50+ age category onward, assessments for sev-
eral payment types (all but monthly pay) decrease significantly, suggest-
ing that younger respondents have higher expectations regarding payment 
amounts compared with older respondents, especially when it comes to 
the death gratuity money.

Based on Fig. 12 reflecting the median payments, the most demand-
ing respondents represent the 45–49 age bracket, requesting the highest 
amounts for monthly (500,000 rubles), lump-sum, and other payments. This 
is followed by respondents aged 35–44, who also request 500,000 rubles 

Fig. 11. Averaged respondents’ estimates of payments, by age

Million, rub

█ Basic monthly pay

█ Lump-sum payment*

█ Injury compensation

█ Other benefits

█ Death gratuity

* (no outliers)

Fig. 12. Median respondent’s estimates of payments by age
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Fig. 13. Averaged respondents’ estimates of payments, by level of education

Million, rub

█ Basic monthly pay

█ Lump-sum payment *

█ Injury compensation

█ Other benefits

█ Death gratuity

* (no outliers)

Fig. 14. Median respondent’s estimates of payments by level of education 

Million, rub

█ Basic monthly pay

█ Lump-sum payment

█ Injury compensation

█ Other benefits

Fig. 15. Averaged respondents’ estimates of payments, by marital status
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for monthly payments. The 30–34 age group has the highest injury com-
pensation estimates. For death gratuity, all age groups agree on the medi-
an value of 10 million rubles.

Payment types by education

For the analysis of payment types by education level, Levene’s test showed 
variance homogeneity in most groups, allowing for the use of ANOVA tests. 
ANOVA did not reveal statistically significant differences in payment types 
based on the education level. A visual analysis of the average payment val-
ues in Fig. 13 confirms the absence of significant patterns in desired pay-
ments based on the education level.

At the median level, a  trend is observed where injury compensation in-
creases with higher education levels (Fig. 14). For death gratuity, the median 
respondent across all education levels requests 10 million rubles.

Payment types by marital status

In this case, the Levene’s test showed homogeneity of variances in most 
groups, but the ANOVA tests did not reveal any statistically significant dif-
ferences in the types of payments based on the marital status. A visual anal-
ysis of the average payment values in Fig. 15 suggests that monthly pay-
ments are more important to respondents who are legally married, while 
injury compensation is rated highest by the respondents who are divorced.

At the median level, lump-sum payments show a noticeable variation, with 
married respondents rating them higher (Fig. 16). Additionally, injury com-
pensation is rated higher by both married and divorced respondents com-
pared with others. Regarding death gratuity, all groups of median respond-
ents rated it at 10 million rubles.

Types of payments by number of children

Levene’s test showed homogeneity of variances in half of the groups. The 
ANOVA tests did not reveal any statistically significant differences in the 
types of payments based on the number of children. A visual analysis of 
the average payments in Fig. 17 reveals several patterns among the three 
categories of respondents with children (i.e. excluding those without chil-
dren). First, the lump-sum payment tends to increase as the number of chil-
dren rises. Injury compensation follows a similar trend. The highest value for 
death gratuity is observed among the respondents with more than two chil-
dren. This is indicative of the correlation between higher pay demands and 
the number of children.

At the median level, this dependency is less pronounced, although the re-
quests for monthly and lump-sum payments are noticeably higher among 
the respondents with multiple children compared with those without any 
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Fig. 16. Median respondent’s estimates of payments by marital status
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Fig. 17. Averaged respondents’ estimates of payments, by number of children
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Fig. 18. Median respondents’ estimates of payments by number of children
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(Fig. 18). For death gratuity, median respondents across all groups agreed 
on the amount of 10 million rubles.

Types of payments by income level

To determine the statistical significance of differences in payments depend-
ing on the income level, Levene’s test was conducted, which showed ho-
mogeneity of variances in the groups for monthly payments, injury compen-
sation, and the group of other payments. Multivariate ANOVA test indicated 
significant differences that arise in average payments depending on the in-
come level for the combination of all the five types of payments. A visual anal-
ysis of the average payment amounts in Fig. 19 reveals a clear trend towards 
an increase in desired monthly payments as income rises across categories: 
from 795,000 rubles for less affluent groups to 953,000 rubles for respond-
ents with incomes above 100,000 rubles. A similar trend is observed in one-
time payments, with more affluent respondents requesting significantly high-
er amounts compared to those with lower incomes. A similar pattern is also 
seen for injury compensation, averaging 4.2 million rubles among the wealth-
iest respondents and 3.4 million rubles among the least affluent. However, 
the other two types of payments (death and “other”) do not show such a clear 
pattern. Therefore, respondents’ income levels are directly associated with 
their expectations regarding the size of the payments.

An analysis of the median values reveals similar trends (Fig. 20). The median 
one-time payment increases with income, from lower to higher amounts. 
Monthly payments do not demonstrate such an upward trend, although it is 
the median respondent from the high-income group who gave the highest 
rating for this type of payment. As for death gratuity, contrary to the above, 
the median respondent with an income below 20,000 rubles estimated it 
at 12.5 million rubles, while respondents from all other income groups esti-
mated it at 10 million rubles.

Fig. 19. Averaged respondents’ estimates of payments, by income level
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Fig. 20. Median respondent’s estimates of payments by level of income
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3.3. Payment expectations by willingness to join the SMO

For a more detailed analysis of the monetary incentives for joining the SMO, it 
is essential to examine the distribution of payment assessments across three 
of the four analyzed segments according to their willingness to join the con-
tract military service. Importantly, not all of the respondents across the first 
three segments provided payment amount estimates, and only 43 respond-
ents offered assessments for all five types of payments. SMO personnel were 
also surveyed, but they provided fewer estimates of the payments.

The statistical measures of the payment’s distribution are analyzed below 
(Table 6).

The average payment amounts show significant differences among the 
segments. Those conditionally willing to join the SMO demand the highest 
monthly pay, which exceeds the Moscow level by a factor of five, indicat-
ing a weaker intuitive leaning toward the reference point (actual pay rates). 
This conclusion is also supported by the fact that for all other payments, 
the“conditionally willing” segment reports expectations sometimes below 
the current ones.

By contrast, the current and former SMO personnel have expectations that 
are, on average, closest to the actual pay rates. Their highest demand is for 

Table 5. Averaged payments across three segments, rubles

Segment Basic 
monthly pay

Lump-sum 
payment (no 

outliers)

Injury 
compen-

sation

Death 
gratuity (no 

outliers)

Other 
benefits

1. SMO personnel 832,200 2,507,143 3,935,294 13,220,690 1,203,556

Coefficient compared to 
payments in Moscow 4.0 1.3 1.1 0.9 1.2

2. Unconditionally willing 554,638 3,856,933 3,639,603 14,975,535 2,002,791

Coefficient compared to 
payments in Moscow 2.6 2.0 1.0 1.0 2.0

3. Conditionally willing 1,035,878 3,350,714 3,138,000 12,513,514 1,742,831

Coefficient compared to 
payments in Moscow 4.9 1.8 0.9 0.8 1.7

Payment rates in Moscow 210,000 1,900,000 3,500,000 15,000,000 1,000,000
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monthly payments, valuing them, on average, at four times the Moscow 
pay level.

As for Segment 2, the participants who expressed potential willingness to 
serve before discussing the incentives, their demands are not as far re-
moved from reality, with higher expectations only for monthly pay (2.6 times 
higher than the one offered in Moscow) and for the lump-sum payment.

To understand the degree of consolidation in the demand for higher pay-
ments, it is worth referring to the standard deviation from the mean indicator 

Table 7. Median payments across three segments, rubles

Segment Basic 
monthly pay

Lump-sum 
payment (no 
outliers)

Injury 
compen-
sation

Death 
gratuity

Other 
benefits

1. SMO personnel 400,000 2,000,000 3,750,000 10,000,000 500,000

Coefficient compared to 
payments in Moscow 1.9 1.1 1.1 0.7 0.5

2. Unconditionally willing 400,000 2,000,000 2,250,000 10 000,000 500,000

Coefficient compared to 
payments in Moscow 1.9 1.1 0.6 0.7 0.5

3. Conditionally willing 400,000 1,700,000 2,750,000 10,000,000 500,000

Coefficient compared to 
payments in Moscow 1.9 0.9 0.8 0.7 0.5

Payment rates in Moscow 210,000 1,900,000 3,500,000 15,000,000 1,000,000

Table 6. Standard deviation of the mean by types of payments by segments according 
to the willingness to participate in the SMO

Segment Basic 
monthly pay

Lump-sum 
payment (no 
outliers)

Injury 
compen-
sation

Death 
gratuity

Other 
benefits

1. SMO personnel 1,450,258 2,451,205 2,339,112 12,171,347 2,345,757

2. Unconditionally willing 690,910 8,238,163 5,570,642 19,298,500 3,269,023

3. Conditionally willing 2,305,951 6,370,815 2,565,844 15,295,492 3,314,101
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(Table 6). The higher standard deviation in the basic monthly pay is seen 
among the “conditionally willing to join” respondents, suggesting they have 
lower awareness of the current benefits and may be more prone to spec-
ulative estimates. For other types of payments, the largest deviations are 
observed in the “unconditionally willing” segment. The smallest variance 
is found among the current and former SMO personnel, likely due to their 
better understanding of the current payments. Their higher payment ex-
pectations are more likely associated with a genuine demand for increased 
compensation.

The analysis of the median payment values reveals a  match across the 
three segments (Table 7). The exception is the SMO personnel segment, 
where the median respondent values the injury payment higher than those 
in other groups.

For the median monthly pay rate, respondents in all three segments ex-
pect an amount nearly double the payment currently offered in Moscow. 
The request for a lump-sum payment is almost identical to the current pay-
ment in Moscow, slightly exceeding it. As for the injury compensation and 
death gratuity, the median respondents request amounts lower than those 
currently in place in Moscow. This result may indicate a lack of awareness 
about the payment levels among at least half of the respondents who are 
not directly involved with the survey’s the subject matter.

The survey analysis shows that the percentage of men considering the 
possibility of joining the SMO is quite high. Aggregating all respondent cat-
egories — current SMO personnel, those willing to extend their contract, 
and those willing to join with or without certain conditions — reveals that 
39% of all respondents are open to participation, while 61% state their un-
willingness (Table 8). At that, the core of the willing category is made up of 
the current personnel (9% who are ready to continue service), and 13% of 
those who expressed willingness to join even before discussing the terms, 
amounting to a total of 22%.

It is important to consider several limitations that prevent these results from 
being generalized to assess the potential for participation in contract mili-
tary service among all Russian citizens. Surveys on sensitive topics in Russia 
often face respondent avoidance, especially among those with socially dis-
approved opinions, leaving these groups underrepresented. Additionally, 
this survey was conducted in public spaces near transportation hubs, cap-
turing a  limited socio-demographic sample of urban residents who fre-
quently use public rather than private or air transport. This setting likely 
contributed to the high percentage of SMO participants in the sample (16%), 
a  figure that exceeds typical estimates for contract participation among 
conscription-age men in the SMO.



CONCLUSION
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The survey analysis shows that the percentage of men considering the 
possibility of joining the SMO is quite high. Aggregating all respondent cat-
egories — current SMO personnel, those willing to extend their contract, 
and those willing to join with or without certain conditions — reveals that 
39% of all respondents are open to participation, while 61% state their un-
willingness (Table 8). At that, the core of the willing category is made up of 
the current personnel (9% who are ready to continue service), and 13% of 
those who expressed willingness to join even before discussing the terms, 
amounting to a total of 22%.

It is essential to consider several limitations that prevent these results from 
being generalized to assess the potential for the Russian citizens joining 
contract military service. Surveys on sensitive topics in Russia often face 
respondent avoidance, especially among those with socially disapproved 
opinions, leaving these groups underrepresented. Additionally, this survey 
was conducted in public spaces near transportation hubs, capturing a limit-
ed socio-demographic sample of urban residents who frequently use pub-
lic rather than private or air transportation. This setting likely contributed to 
the high percentage of the SMO personnel in the sample (16%), a figure that 
exceeds typical estimates for contract participation in the SMO among the 
conscription-age men.

Thus, the estimate of 13% likely overstates the proportion of men genuine-
ly willing to join the SMO. Taking another look at the active SMO personnel, 
who make up 16% of the sample, only a little over half of them (57%) are will-
ing to extend their contracts. Similarly, it is not unreasonable to assume that 
not all of the 13% of respondents who stated their willingness to join before 
discussing the conditions are actually ready to sign a contract, bringing it 
down to around 6% of the sample.

Even considering all of the distorting effects, the extent of the distortion 
cannot be determined methodologically and falls within the realm of eval-
uative judgments. The authors estimate that the actual exaggeration is like-
ly to be in the range of two to three times the actual number of individuals 
willing to join the SMO. However, even assuming that the sampling char-
acteristics inflated the number of responses indicating willingness to join 
the SMO by a factor of five or more, the data still suggests that millions of 
Russian men are either willing or actively planning to participate in combat.

The observation regarding the prevalence of ideological incentives (opin-
ions of relatives and SMO personnel) over the material ones requires care-
ful interpretation, as this result is influenced by the effect of socially desir-
able responses. Only 2% of the respondents in the entire sample admitted 
that purely material incentives could affect their decision to join the SMO. 
There is no doubt that, in reality, the proportion of individuals for whom 
financial incentives are decisive is far higher than those 2% who report-
ed so. Otherwise, we should have seen a much higher turnout at military 
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Table 8. Willingness to participate in the SMO

Total of 
responses

 Share from the 
entire sample

1 Total of potentially willing to participate in the SMO 774 39%

Out of them :

1.1. SMO personnel who have expressed their willingness to extend 
their contract

184 9%

1.2. Willing to participate before discussing incentives 263 13%

1.3. Willing to participate only if financial incentives are discussed 41 2%

1.4. Willing to participate only if non-monetary incentives are 
discussed (opinions of relatives and combatants)

130 7%

1.5 Willing to participate when several incentives are discussed 156 8%

2 Total of unwilling participate in the SMO 1,221 61%

Out of them : 

2.1 SMO personnel who are unwilling extend the contract 140 7%

2.2. Not ready under any conditions 1,081 54%

3 Outliers 5 0.3%

Total in the entire sample 2,000 100%

recruitment centers. It is important to recognize the complexity of respond-
ents’ motivations. Without ideological incentives, the financial stimulus 
alone would likely be less effective. Some individuals driven mainly by fi-
nancial incentives may also convince themselves that socially esteemed 
motives are significant. A noteworthy observation is that the demograph-
ic that is “unconditionally willing” to join the SMO reports average payment 
estimates that are closer to the payments currently offered in Moscow. By 
contrast, the “conditionally willing” respondents more frequently cited pay-
ment amounts either higher or lower than the Moscow offer. This suggests 
that the “unconditionally willing” group is better informed about the actual 
payment levels and is, therefore, more likely to represent the core of poten-
tial contract combatants in the SMO, the target group of this study. It is also 
confirmed that among those eyeing signing a contract, material incentives 
play a more significant role as opposed to to those who have not serious-
ly contemplated joining the SMO and responded to the interviewers’ ques-
tions in more general terms.
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Appendix 1. Questionnaire

1.	 Are you considering potentially joining the special military operation (SMO) by signing 
a contract with the Ministry of Defense? (Answers: yes, no, active-duty personnel / for-
mer personnel)

1.1.	 For those who answered “Active-duty personnel/former personnel,” “Are you plan-
ning to extend the contract?”

2.	 What factors could convince you to join the SMO?

2.1.	 The opinion of family members (yes / no)

2.2.	 The opinion of current SMO personnel (yes / no)

2.3.	 Payments and benefits (yes / no)

2.4.	 For those who answered “no” three times, “Do you think your friends/colleagues/ 
family members could join the SMO?”

3.	 Can your decision to join the SMO be influenced by...

3.1.	 An increase in monthly basic pay upon signing the contract (yes / no) To what 
amount should this payment be raised for you to sign the contract within the next 
three months?

3.2.	 An increase in the lump-sum payment upon signing the contract (yes / no) To 
what amount should this payment be raised for you to sign the contract within the 
next three months?

3.3.	 An increase in injury compensation (yes / no) To what amount should this payment 
be raised for you to sign the contract within the next three months?

3.4.	 An increase in death gratuity payments (yes / no) To what amount should this pay-
ment be raised for you to sign the contract within the next three months?

3.5.	 An increase in other benefits offered to the SMO personnel (yes / no) Which ones?

4.	 Socio-demographic questions

4.1.	 What is your monthly income? (less than 20,000  — 20,000–50,000  — 50,000–
100,000 — more than 100,000)

4.2.	 Marital status (in a civil relationship — married — divorced — single)

4.3.	 Education (high school — incomplete college degree — college degree — two or 
more college degrees, higher)
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4.4.	 Children (no children — one child — two children — more than 
two children)

4.5.	 Age (specify)

Appendix 2. Tests for statistical significance of the association 
between the income and the willingness to join the SMO

Table 1. Number of responses by category according to the income level

Variable: Category Variable: Income level

Segment   Less than 
20,000 
rubles

20,000 
– 50,000 

rubles

50,000  
– 100,000 

rubles

More than 
100,000 

rubles

1. SMO personnel Yes 11 52 88 174

No 186 381 607 501

2. Unconditionally willing Yes 24 64 98 77

No 173 369 597 598

3. Conditionally willing Yes 28 82 110 107

No 169 351 585 568

4. Unwilling Yes 130 233 389 329

No 67 200 306 346

Table 2. Pearson’s Criterion for Each Segment

 Variable: Segment  Variable: Income level Explanation

1. SMO personnel Chi-square 73.79  
 
Less than 0.05. This means that income 
has a significant impact on the
likelihood of joining the SMO for this 
segment.

Df 3

Sig. .000*
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2. Unconditionally willing Chi-square 3.514  
Greater than 0.05. The income does 
not have a significant impact on the 
likelihood of respondents being in this 
segment.

Df 3

Sig. 0.319

3. Conditionally willing Chi-square 3.039
Greater than 0.05. The income does 
not have a significant impact on the 
likelihood of respondentsbeing in this 
segment.

Df 3

Sig. 0.386

4. Unwilling Chi-square 20.012  
Less than 0.05. This means that income 
has a significant impact on the
likelihood of participating in the SBO for 
this segment.

Df 3

Sig. .000*

The results are based on nonempty rows and columns in each innermost subtable.

* The Chi-square statistic is significant at the .05 level.

Table 3. Actual and Expected Frequencies for Segment 1: SMO Personnel

Variable: Income 
level

Variable: Segment 1. SMO personnel Total

  Yes No  

Less than 20,000 
rubles

Count 11 186 197

Expected Count 32 165 197

20,000 – 50,000 
rubles

Count 52 381 433

Expected Count 70.4 362.6 433

50,000 – 100,000 
rubles

Count 88 607 695

Expected Count 112.9 582.1 695

More than 100,000 
rubles

Count 174 501 675

Expected Count 109.7 565.3 675

Total Count 325 1675 2,000

Expected Count 325 1675 2,000

Commentary:

For respondents with an income below 20,000 rubles: according to a normal distribution, 32 
respondents would be expected to answer “Yes, I  am an active-duty SMO combatant,” but 
only 11 actually did. This indicates that lower-income individuals are less likely to be the SMO 
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personnel, which makes sense. Remarkably, however, the sample includes any SMO combat-
ants with an income below 20,000 rubles.

For respondents with an income between 20,000 and 50,000 rubles: 70 respondents would 
be expected to answer “Yes, I am an active-duty SMO combatant,” but only 52 actually did. The 
same logic applies here: the combatants are more likely to be in higher income brackets.

For respondents with an income from 50,000 to 100,000: 113 respondents would be expected 
to answer “Yes, I am an active-duty SMO combatant,” but only 88 did. This is consistent with the 
trend, as SMO personnel are more likely to earn over 100,000 rubles.

For respondents with an income over 100,000 rubles: 109 respondents would be expected to 
answer “Yes, I am an active-duty SMO combatant,” but the actual count was higher, at 174 re-
spondents. This indicates a concentration of combatants in the high-income group.

Table 4. Actual and Expected Frequencies for Segment 4: Unwilling to Join the Special Military 
Operation Under Any Conditions

Variable: Income level Variable: Segment 4. Unwilling Total

  Yes No  

Less than 20,000 rubles Count 130 67 197

Expected Count 106.5 90.5 197

20,000 – 50,000 rubles Count 233 200 433

Expected Count 234 199 433

50,000 – 100,000 rubles Count 389 306 695

Expected Count 375.6 319.4 695

More than 100,000 rubles Count 329 346 675

Expected Count 364.8 310.2 675

Total Count 1,081 919 2,000

Expected Count 1,081 919 2,000

Commentary:

For the respondents with an income of less than 20,000 rubles: 106 respondents should have 
answered, “Yes, I am not ready to join under any circumstances,” with a normal distribution, but 
only 130 did. That is, among the least affluent, the reluctance to join prevails.

For the respondents with an income between 20,000 and 50,000 rubles, the figures comply 
with the normal distribution.
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For the respondents with an income between 50,000 and 100,000 rubles: 376 should have an-
swered that they are not ready to join in the expected distribution, but the number of such an-
swers was higher, at 389. Among them, there is also a preference to avoid joining.

For the respondents with an income of more than 100,000 rubles: 364 should have answered, 
“No, I am not ready to join.” But only 329 answered this way, that is, less than expected with 
a normal distribution; 310 should have answered “yes,” that is, that they are ready to join, but the 
number of such answers was higher, at 346.

When comparing the extreme income categories, a direct relationship is observed: more often 
than expected, respondents with the lowest income state their unwillingness to join, and those 
who are part of the high-income demographic, on the contrary, more often demonstrate the 
willingness to join. The middle-income categories do not show a clear tendency in one direc-
tion or another.

Table 5. Actual and Expected Frequencies of Willingness to Extend the Contract for 
Participation in the Special Military Operation Based on Income Level

Variable: Income level Variable: Are you planning to extend the contract? Total

  Yes No  

Less than 20,000 rubles Count 2 9 11

Expected Count 6.2 4.8 11

20,000 – 50,000 rubles Count 29 23 52

Expected Count 29.4 22.6 52

50,000 – 100,000 rubles Count 57 31 88

Expected Count 49.8 38.2 88

More than 100,000 rubles Count 96 78 174

Expected Count 98.5 75.5 174

Total Count 184 141 325

Expected Count 184 141 325

Commentary:

For the respondents with an income below 20,000 rubles: under a normal distribution, 106 re-
spondents would be expected to answer, “No, I am not willing to join under any circumstances,” 
but in reality, only 130 did. This suggests that a lack of willingness to participate is more com-
mon among the lowest-income demographic.
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For the respondents with an income between 20,000 and 50,000 rubles: the responses align 
with normal distribution expectations, showing no significant deviations.

For respondents with an income between 50,000 and 100,000 rubles: while 376 respondents 
were expected to say they are unwilling to join, 389 actually did, indicating a similar trend of un-
willingness among this income group.

For respondents with an income above 100,000 rubles: 364 respondents were expected to an-
swer “No, I am not willing to join,” but only 329 did, which is fewer than expected. Conversely, 
310 respondents were expected to answer, “Yes, I am willing to join,” and yet, 346 actually re-
sponded in the affirmative.

Table 6. Chi-square tests of the relationship between willingness to extend a contract and 
income

Sig. Df Asymp. Sig. 
(2-sided)

Pearson Chi-
Square

9.162a 3 0.027 Less than 0.05. Indicates the presence of 
a statistically significant relationship between 
variables

Likelihood Ratio 9.469 3 0.024 Less than 0.05. Indicates the presence of 
a statistically significant relationship between 
variables

Linear-by-Linear 
Association

0.692 1 0.406 Greater than 0.05. Means the presence of random 
variations, the absence of statistically significant 
relationships

N of Valid Cases 325    

Table 7. Chi-square tests of association between incentives for participation in the SMO and 
income level

Pearson Chi-Square Tests   Variable: 
Income level

Variable: 
Segment 3. Conditionally willing

Opinion of relatives? (What arguments 
could convince you to decide to 
participate in the SMO?)

Chi-square 3.726

Df 3

Sig. .293a

Opinion of those who are participating 
in the SMO? (What arguments could 
convince you to decide to participate 
in the SMO?)

Chi-square 0.524

Df 3

Sig. .913a



49

Appendices

Amount of participation payments? 
(What arguments could convince you 
to decide to participate in the SMO?)

Chi-square 0.993

Df 3

Sig. .803a

The results are based on nonempty rows and columns in each innermost subtable.

More than 20% of cells in this subtable have expected cell counts less than five. Chi-square re-
sults may be invalid.

Table 8. Chi-square tests of the association between the willingness to join SMO and age, for 
each segment

Variable: Segment Variable: Age group Commentary

Chi-
square

Df Sig.

Segment 1. SMO personnel 74.461 8 .000* Less than 0.05. It indicates the presence 
of a statistically significant relationship 
between the variables of age and being 
part of a given segment

Segment 2. Unconditionally willing 34.585 8 .000* Less than 0.05. It indicates the presence 
of a statistically significant relationship 
between the variables of age and being 
part of a given segment

Segment 3. Conditionally willing 8.11 8 0.423 Greater than 0.05. It indicates the absence 
of a statistically significant relationship 
between the variables of age and being 
part of a given segment

Segment 4. Unwilling 32.926 8 .000* Less than 0.05. It indicates the presence 
of a statistically significant relationship 
between the variables of age and being 
part of a given segment

* The chi-square statistic is significant at a level equal to or less than 0.05.

The results are based on non-empty rows and columns in each internal subtable.
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Table 9. Chi-square tests for the relationship between the intention to ex-
tend the contract to participate in the SMO and age

Pearson Chi-Square Tests Variable: Are you planning to extend the contract?

Variable: Age group Chi-square 11.336

Df 8

Sig. 0.183

The results are based on nonempty rows and columns in each innermost subtable.

Appendix 3. Questionnaires with outliers

Number of the questionnaire Desired compensation in case of 
death, billion rubles

Desired lump-sum payment, 
billion rubles

48 1

162 1

409 10

662 1 

666 100,000

738 100,000
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